
















Required
Divert construction and demolition debris 
from disposal in landfills and incinerators. 
Redirect recyclable recovered resources 
back to the manufacturing process. Redirect 
reusable materials to appropriate sites.

Fulfilled
Construction waste (pictured above) 
was diverted from landfills by recycling 
concrete, metals and other recyclable 
waste materials.

MRc2 Construction
 Waste Management

Required
Reduce indoor air quality problems resulting 
from the construction/renovation process in 
order to help sustain the comfort and well-
being of construction workers and
building occupants.

Fulfilled
During construction, the crew utilized the follow-
ing: boot wash-off stations, signs instructing
no food, drinking, or smoking in the building, 
(pictured above) and sealed ductwork in the 
building to keep out construction dust and 
debris. Sweeping compounds were used for 
daily clean-up, and all openings were covered 
with Visqueeen for dust and moisture control.

EQc3.1 Construction IAQ
 Management Plan,
 During ConstructionRequired

Increase demand for building products
that incorporate recycled content materials, 
thereby reducing impact resulting from 
extraction and processing of virgin materials.

Fulfilled
The special concrete mix (pictured above) 
designs used in the building and on-site 
contain �y ash and slag. Since both are 
byproducts of the concrete manufacturing 
process, the need for raw materials
is reduced.

MRc4 Recycled Content
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IDc1.3 Innovation in Design

Required
To provide design teams and projects the 
opportunity to be awarded points for 
exceptional performance above the 
requirements set by the LEED for New 
Construction Green Building Rating System 
and/or innovative performance in Green 
Building categories not specifically 
addressed by this Rating System.

Fulfilled
The special concrete mix designs used in 
the building and on-site include high 
volumes of recycled materials such as fly 
ash (pictured above) and slag, reducing 
the amount of Portland cement required 
in the mixes. (See MRc4)

Helping great places achieve  
    more bottom line value.
Walker is a brand agency distinctively focused 
on connecting people to places. We work 
with premier destinations, corporations, 
developments and attractions across the 
country that want to increase their long-term 
value. We do this through integrated brand 
programs that combine marketing, place 
making and customer experience. In today’s 
uncertain market, it’s a bottom line strategy 
that makes more than sense.

Our expertise spans all types of developments 
such as master-planned and TND communities, 
mixed-use developments, condominium 
and apartment communities, retail centers, 
attractions, healthcare and corporate 

environments. We help clients with all 
aspects of branding their places including:

    n   research

    n   design charettes

    n   strategic planning

    n   place making 

    n   sales and leasing centers

    n   advertising

    n   training programs

    n   events and public relations 

For an assessment of your place branding  

potential, contact Nancy Walker at 

813.875.3322 or nwalker@walkerbrands.com.

1810 west kennedy boulevard •  tampa, florida 33606 • p: 813.875.3322 • walkerbrands.com

Partial Client List

BECK Group  •  Bonita Bay Group  •  Crescent Resources LLC  •  Daniel Corporation  •  Federal Realty Investment Trust 

Henry B. Plant Museum • Madison Marquette Realty Services  •  Miles Development Partners  •  Opus South Development LLC 

Samuels & Associates  •  Smith  & Associates Real Estate  •  Smithsonian Institution  •  Street-Works LLC 

Tampa Bay Convention & Visitors Bureau • Universal Studios Florida • Walt Disney Parks & Resorts  •  Walt Disney Travel Company 

WestShore Plaza  •  Zaremba Group




