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Walker Brands Hires New Brand Manager 

Shelly Sarbaugh Joins The Team 
 

TAMPA, Fla. – (June 3, 2015) – Walker Brands, a Tampa-based destination and corporate branding 

firm, is excited to announce the addition of Shelly Sarbaugh, Brand Manager:  

 

Shelly Sarbaugh joins Walker as Brand Manager, coming to the team with deep agency experience, 
having worked with some of the largest and most formidable names in the business, including Young 
& Rubicam, BBDO and 22squared. She will apply this expertise to managing brand programs for 
clients of Walker Brands.   
 

Shelly brings five years experience as part of the team leading Publix (a longstanding Walker client) 
at 22squared. While in this role, she managed TV/radio/digital production along with collaboration of 
e-marketing and social initiatives. Shelly adds to Walker’s destination expertise with strong retail 
knowledge having led the Simon Property Group national advertising. Most recently, Shelly worked 
as Marketing Director of the GrillSmith Restaurant Group at Front Burner Brands contributing a 
strong understanding of the hospitality industry to Walker. In this role, Shelly directed all marketing 
efforts for the brand, and spearheaded GrillSmith’s involvement in community events and 
partnerships. 
  
“Shelly has a passion for creative and brings a sense of collaboration and a skill for fostering client 
relationships to the team,” said Nancy Walker, president.   
 

Shelly is a graduate of Miami University in Oxford, OH with a Bachelor of Science degree in 
Marketing.  Shelly has been involved with the South Tampa Chamber of Commerce, Metropolitan 
Ministries, Juvenile Diabetes Research Foundation and co-captained the Front Burner Brands 2015 
St. Jude Tampa Fundraising Walk Team to End Childhood Cancer. 
  
  

About Walker  
Founded in 1992, Walker Brands is an award-winning branding firm that “connects people to places” 
by creating distinctive brand strategies that inspire memorable experiences to attract more 
customers, build loyalty and drive revenue. The firm’s strategic brand programs combine marketing, 
public relations, social media, placemaking and customer experiences – ensuring distinct, 
compelling and consistent expansion of the brand throughout all customer touchpoints.  
www.walkerbrands.com 
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